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Coffee Production
Coffee is the second-highest traded product in the world, with present data indicating that around five billion of coffee is consumed yearly. The International Coffee Organization presents the top ten coffee producing states in the world. Brazil is the top coffee producer in the world, with 5 billion pounds of coffee annually. Vietnam comes second-best country that produces coffee in the world with an estimation of 1,650,000 metrics yearly. Columbia is the third country in the world in the production of coffee with a net output of 810, 000 metric tons yearly. Indonesia is the fourth largest state in the world in terms of coffee production with an approximated figure of about 660, 0000 metrics of coffee being presented annually. The fifth-largest nation in coffee production in the world is Ethiopia. Numbers indicate that Ethiopia is at the fourth spot with 384 000 metric tons. Honduras stands at position six of top coffee producers in world, with a figure of 348,000 metric tons per year. 
Consequently, India is ranked at position seven in the largest countries that produce coffee in the world, yielding about 348,000 metric tons annually (Worldatlas, 2019). Uganda is the eighth top coffee-producing nation in the world, with an approximated figure of about 288,000 metric tons. Mexico comes ninth among the top coffee producers with an estimated 234000 metric tons of coffee every year. At position ten is Guatemala, which is believed to be producing 204,000 metric tons of coffee yearly. Geographical production needs certain elements. Coffee grows based on different altitudes ranging from 570 to 2870 meters above sea level. But arabica thrives well. It can be produced in countries with heights of 1400 to 1800 meters above sea level with a yearly rainfall amount of between 1600mm to 2500mm with an appropriate maximum and minimum air temperatures of 25°C and 15°C respectively. This is the most ideal geography for producing coffee.  
Brazil is the largest coffee consumer after surpassing the United States of America in 2014. The U.S. is the second top consumer of coffee in the world. In the U.S., coffee is mainly consumed at restaurants and shops.  Indonesia serves as the third-largest market for coffee globally, being boosted with the massive trend for new lifestyles and urbanization. Van der Vossen et al. (2015) posit that innovation is a primary factor that has made Germany a prosperous nation in becoming the fourth top consumer of coffee worldwide. Japan is the fifth top consumer of coffee with the product representing about 30% of the entire sales volume by 2018.
Brazil is the top coffee exporter globally. By 2016 the country is reported to have exported 20% of the total exports, which was worth $4.85 billion. The total exportation of coffee internationally declined from 7.8 million to 7.6 million metric tons between 2014 to 2016, demonstrating a drop-in growth of coffee trend of 1.2%. Other than Brazil, other great exporters of coffee global include Vietnam, Columbia, and Germany, with 16.7%, 8.4%, and 6.4% shares respectively of the entire coffee exports globally. The United States is the top importer of coffee globally, having imported about 1.4 million metric ton of coffee by 2016, that was worth $5.32 billion (van der Vossen et al., 2015). In 2015, the U.S. imported approximately 30% of its coffee from brazil, 20% of total coffee imports from Colombia, and 15% from Vietnam. Additionally, most of the coffee imports in the U.S. are in terms of green coffee beans.
Just like many item values chains, coffee professors, and brands living in countries with higher income countries keep most of the market value for coffee. For producing states, the entire value of export is less than 15% of the approximated $200 billion yearly market value. Numerous small farmers of coffee gain a minimal percentage of the price incurred by the consumers. This difference can account for, based on the asymmetry of market value-driven chain governance, as well as the ability to build and sell intangible value related to retail or brand experience at the end of consumer chain value distribution. Therefore, many of the value appropriation and generation happens in the mass sale at outlets such as retail coffee chains, grocery chains, high-end beverage preparations areas. From these patterns, the evident economic trends indicate that coffee is a preferred drink in the Americas and Europe. Europe has altered the coffee trade patterns dramatically. According to Tucker (2017), the current pattern of trading coffee and its consumption is determined by income per capita against other soft drinks. The recent health concerns have also influenced the consumption of coffee globally.
Every coffee producing country incurs labor costs variedly. The labor cost includes administration, harvest, and general labor incorporated, which leads to a discrepancy in labor costs across coffee-producing countries. The increased wages for coffee pickers that reflect the fact that picking coffee selectively is difficult, and it is time-consuming. Moreover, a more significant investment is needed in wet milling as well as drying. About a third of labor costs in Colombia goes on administration, and another third is directed to harvest time labor, which implies that shortage of labor or alterations to workers’ rights has influenced the labor costs.
Additionally, harvest time labor is among the most challenges that increase the labor costs for coffee production. Infrastructures needed for the production of coffee as well lead to increased labor costs. Therefore, in general, about 70% of the entire production cost is taken by the labor costs. Out of the 70%, about 28% of the labor costs go to administration costs (Wang et al., 2015). The cost of labor is linked to the profitability of most coffee farms. In most cases, such factors are beyond the farmers' control. Factors such as renovation and fertilization are key when evaluating the cost of labor.
Environmental and genetic factors are among the primary elements that account for the fact that the coffee is concentrated in specific regions and countries and not others. Wang et al. (2015) suggest that coffee grows based on different altitudes ranging from 570 to 2870 meters above sea level. But arabica thrives well. It can be produced in countries with altitudes of 1400 to 1800 meters above sea level with a yearly rainfall amount of between 1600mm to 2500mm with an appropriate maximum and minimum air temperatures of 25°C and 15°C respectively. Therefore, these are the factors that determine the geographical distribution of coffee in the world.
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